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Marketing to Generation X, Generation Y, Baby Boomers,
and the Silent Generation
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Bulleted List for
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20

‘Thorougn research
printed and
highiighted for each
generation

Appealing poster
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illustrates people for
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Each Generation
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paragraphs with at
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needs and
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‘Generation
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than 5 purchase
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‘each generation

Less than three high
‘qualy, informative.
slides for each
generation

10 5

\Adequate research _Incomplete.
printedihighlighted for information for the &
each generation | generations

Acceptable poster | Poorly constructed

with Inaccurate poster with

pictures incomplete
information
(pictures)

15-19 Facts for Each |Less than 16 Facts.
Generation for Each Generation

Acceptable paragraph (Incomplete
with 5 purchase Information about
Ineeds for each purchase needs and
generation. Lacking rationale for each
‘explanations for the |group.

purchases

\Adequate number of _Incomplete siide

slides, side content | show with

linadequate Inadequate
Information for each
generation
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Your journey starts here.




image3.png




